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ANNUAL SUMMARY REPORT 
This summary report is an outline of the “Put it Down” Distracted Driving Awareness Campaign 
that was implemented for the Florida Department of Transportation (FDOT) District Six throughout 
the months of July to November 2013. This public outreach effort was led by the District Six 
Community Traffic Safety Program Coordinator as part of the FDOT Traffic Operations division. In 
line with FDOT’s mission, which states that the department is committed to “providing a safe 
transportation system that ensures the mobility of people and goods and preserves the quality of 
our environment and communities,” the campaign was designed to create awareness of the 
dangers of distracted driving in order to keep the roadways safer. 

1.0 CAMPAIGN DESCRIPTION 

The mission of the National Highway Traffic Safety Administration (NHTSA) is to save lives, prevent 
injuries, and reduce economic costs due to road traffic crashes. NHTSA, through the United States 
Department of Transportation (USDOT) has developed a safety campaign regarding driver 
distraction, a significant problem that is growing rapidly as the use of handheld communication 
devices and other technologies continue to advance and become interwoven in the day-to-day 
lives of drivers. The long-term priority of the campaign is to eliminate crashes that are attributable 
to distracted driving. In order to communicate this priority effectively, FDOT has developed a 
number of programs and projects, including the “Put it Down” campaign which focused on helping 
drivers: 

• To understand the problem of distracted driving 
• To recognize the risks and consequences associated with distracted driving 
• To implement specific steps to help eliminate distracted driving within their families, 

schools, businesses or organizations 
• To keep drivers and pedestrians safe on our roadways 
• To notify the public of the new distracted driving law in Florida (effective October 1, 2013) 

The key strategy of this year’s campaign was to build partnerships within the community that 
would maximize their communications resources and help spread the safety message. Because the 
risks associated with distracted driving are applicable to all drivers, this year’s campaign not only 
targeted younger drivers between the ages of 16 and 24, but all drivers in Miami-Dade and 
Monroe counties. As a result, the team sought out partnerships with academic institutions in order 
to reach the target audience effectively through outreach events and the distribution of 
multilingual collateral materials including a campaign poster, interactive e-mail blasts, web/TV 
banners and social media messaging. 
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1.1 Campaign Limits 

Each FDOT District was tasked with implementing a public outreach campaign and each campaign 
varied in scope, based on available resources and personnel. This campaign’s limits were within 
the boundaries of FDOT District Six, which includes both Miami-Dade and Monroe counties. 

The branded elements implemented as part of the District Six campaign were developed 
exclusively by the District’s “Creative Committee” (a team of FDOT personnel and consultants that 
have contributed various services as part of this and other safety campaigns). 

 
FDOT District Map 

 

1.2 Campaign Team 

The District Six Creative Committee was led by the District Six Community Traffic Safety Program 
Coordinator, Carlos Sarmiento, and District Six Public Information Officer, Maribel Lena. The 
consulting firms that joined the 2013 campaign included Media Relations Group, LLC and Sandra 
Walters Consultants, Inc. 

The first meeting of the 2013 Creative Committee was held in June 2013. Subsequent meetings 
were held as needed to review materials, arrange for production of collaterals or coordinate 
participation in upcoming outreach events. 

FDOT District Six 
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2.0 CAMPAIGN GOALS 

The campaign’s main goal was to increase awareness regarding the dangers of distracted driving. 
The Creative Committee was given the following scope of work to achieve these goals: 

• Develop all relevant collateral materials for the campaign 
• Coordinate outreach events with established partners 
• Coordinate Partner Kick-Off Meetings to launch the campaign 
• Develop a social networking strategy 
• Work with campaign partners to disseminate campaign messaging via existing 

communications resources 

While many outreach tactics were dependent on electronic distribution methods (particularly e-
mail and social media), personal interaction with the public at the outreach events was crucial to 
the campaign. Additionally, the statewide campaign required the implementation of a safety 
pledge – a documented commitment to driver safety that was distributed at outreach events 
throughout Florida. The pledge form would be signed by both a driver and a “witness” (a friend or 
family member) that would also pledge to support the driver’s commitment to safe driving. Copies 
of these forms would be kept by the driver and serve as a tangible reminder of the dangers of 
distracted driving. 

Campaign Pledge Form 
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2.1 Goal Comparison – Past Three Years 

 2011 2012 2013 

PARTNERS 7 13 40 

OUTREACH EVENTS 14 22 40 

NEWS CLIPS 4 13 28 

CAMPAIGN IMPRESSIONS 3.1 million* 6 million * 40.3 million* 

 

Using data from partner surveys, an estimated 40,399,571 people were reached during the 2013 
campaign. 

*Numbers reported by partners as of November 8, 2013; does not include every instance of people 
who viewed the campaign posters, articles and some news stories. 

 

3.0 PARTNERSHIP DEVELOPMENT 

The Creative Committee focused on developing partners that would help to effectively spread the 
safety message, and provide materials and resources that would assist in this endeavor. 

The following methods of contributing to the campaign were suggested to potential partners: 

• Promoting the campaign message within their organizations 
• Using internal and external communication methods to disseminate “Put It Down” 

messaging, achievements and success stories, and provide information about how others 
can get involved 

• Teaming with local law enforcement and community members to support their efforts to 
improve safe driving patterns in the community 

• Working with local media outlets to reach as many people as possible 
• Participate in or sponsor one or more of the local outreach events 
• Provide educational and promotional items to distribute at local outreach events 
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3.1 Strategy and Approach 

A preliminary list of potential partners (including agencies that were involved in previous District 
Six safety campaigns) was identified by the Creative Committee. The Creative Committee was 
tasked with making preliminary contact with each potential partner and gauging their interest in 
joining the campaign. Based on their level of interest, follow-up meetings with key personnel were 
scheduled in order to discuss the details of the campaign and determine what resources were 
available. 

An Introductory Package for Campaign Partners was developed for these meetings, along with 
other collateral materials that highlighted the campaign’s look and messaging. As partners 
confirmed their participation, their respective logos were added to the campaign materials in 
order to highlight their commitment to the campaign and to public safety. 

Across the board, each potential partner was supportive of the campaign and showed a great 
interest in participating. Contributions from partners were limited to existing budgets and 
resources; however, all opportunities for increasing outreach and dissemination of collaterals 
were researched and, if feasible, were implemented as part of the campaign. 
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3.2 Established Partners 

The partners’ logos were included in all of the collaterals materials by the District Six Creative 
Committee, including the campaign posters and e-mail blasts. Representatives from each partner 
agency/organization were invited to participate in a Partner Kick-Off Meeting where the campaign 
was officially launched and the collateral materials were unveiled. The Partner Kick-Off Meetings 
were held on July 25, 2013 in Miami-Dade County at the FDOT District Six SunGuide Transportation 
Management Center (TMC) and August 14, 2013 in Monroe County at the FDOT Marathon 
Operations Center. Below is a list of the partners that joined the 2013 Distracted Driving 
Awareness Campaign. 

• AAA/Traffic Safety Foundation 
• AT&T 
• Baptist Health South Florida 
• Barry University 
• City of Key Colony Beach 
• City of Key West 
• City of Key West Fire Department 
• City of Key West Police Department  
• City of Layton 
• City of Marathon 
• City of Marathon Fire Department 
• FDOT D6 - Community Traffic Safety 

Teams 
• FDOT D6 - SunGuide Transportation 

Management Center (TMC) 
• Florida Department of Health 
• Florida Department of Highway Safety 

and Motor Vehicles 
• Florida International University 
• Florida Keys Community College 
• Florida Memorial University 
• Florida’s Turnpike Enterprise 

• Green Mobility Network/Safe Streets 
Miami 

• Lower Keys Medical Center 
• Mercy Hospital 
• Miami-Dade College 
• Miami-Dade County 
• Miami-Dade County Public Schools 
• Miami-Dade Expressway Authority 
• Miami-Dade MPO 
• Monroe County 
• Monroe County Fire Department 
• Monroe County Public Schools 
• Monroe County Sheriff’s Department 
• Monroe County Tax Collector 
• Ryder Trauma Center 
• South Florida Commuter Services 
• Survive the Ride 
• The Dori Slosberg Foundation 
• University of Miami 
• Verizon Wireless 
• Village of Islamorada 
• zMotion Foundation
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3.3 Partnership Contributions 
Following is an overview of each partner’s contributions and involvement with the campaign. 

• AAA/Traffic Safety Foundation 
o Campaign posters were displayed within AAA offices located in the Kendall branch 

reaching 2,219 people and South Miami branch reaching 1,328 people. 
o Campaign e-mail blasts were distributed weekly to more than 1.9 million AAA 

members in Florida, totaling more than 17 million throughout the campaign. 
o The AAA Distracted Driving Simulator was displayed at the Partner Kick-Off Meeting 

as well as outreach events at seven locations. 
• AT&T 

o Teaming with the “Put it Down” campaign, AT&T used its “It Can Wait” campaign to 
facilitate the overall cause of distracted driving awareness. 

o AT&T distributed e-mail blasts to approximately 30,000 recipients. 
o AT&T attended 7 campaign outreach events with its simulators and distributed 

more than 1,000 giveaways. 
• Baptist Health South Florida 

o Baptist Health disseminated information through various social media outlets 
including Facebook, Twitter, Google+ and the Baptist South blog. 

• Barry University 
o Approximately 35 posters were displayed throughout campus, including the 

residence halls where more than 1,400 students live. 
o Campaign e-mail blasts were distributed to 8,357 students. 
o Two Campus Safety Day events were hosted, with more than 300 participants, as 

well a Commuter Student Event with 121 participants. 
o Campaign information was distributed at a presentation from the Darrell Gwynn 

foundation on Spinal Cord Injuries and Prevention, where approximately 30 
participants were present. 

• FDOT District Six Community Traffic Safety Program/Teams (CTST) 
o Carlos Sarmiento, the District Six Community Traffic Safety Program Coordinator, 

disseminated all campaign e-mail blasts to 983 people. 
o Participating CTST teams/members received additional campaign posters, 

educational and promotional items for internal and external outreach. 
• FDOT District Six SunGuide Transportation Management Center (TMC) 

o The Partner Kick-Off Meeting held on July 25, 2013 was hosted by the TMC. 
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• Florida Department of Health (Monroe County) 
o The campaign press release and a photo were posted on the organization’s website 

at www.keyshealth.com. 
o Ten campaign posters were posted and 98 employees received the poster 

electronically. 
o Florida Department of Health in Monroe hosted an event at Key West High School. 

• Florida Department of Highway Safety and Motor Vehicles (DHSMV) 
o Approximately fifty campaign posters were displayed in offices in Miami-Dade, 

Broward, Palm Beach and Leon counties. 
o Campaign information was posted on DHSMV’s Facebook, Twitter and Instagram 

accounts with 3,100 followers as well as dispersed at 69 high schools reaching 
approximately 70,000 students. 

o Email messaging was distributed to news media throughout the state, reaching 
approximately 12 million external viewers and 4,500 employees. 

• Florida International University (FIU) 
o A total of 40 campaign posters were displayed on both campuses, including the 

residential halls at the MMC (main) campus where approximately 3,000 students 
live. The posters were viewed by students and staff. 

o Campaign e-mail blasts were sent to approximately 124,600 recipients via FIU’s 
Student Government Association, Student Affairs and University Counseling & 
Psychological Services databases. 

o CAPSAPalooza, major safety events, were held at FIU’s BBC (Biscayne) campus on 
October 29, 2013 and MMC (main) campus on October 31, 2013. 

o Through the web and social media, FIU reached 159,732 viewers. 
• Florida Memorial University 

o Florida Memorial University hosted a “Put it Down” event on October 9, 2013 
reaching more than 200 students. 
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• Florida’s Turnpike Enterprise (FTE) 
o Campaign posters were displayed at 6 Turnpike offices across the state as well as 

electronically at the Pompano Beach Service Plaza which experiences on average of 
7,200 customers per day. 

o E-mail blasts were distributed through the SunPass database to 1,850,295 
individuals and approximately 1,000 Turnpike employees. 

o Variable Message Signs (VMS) across the Turnpike system were lit for a total of 14 
days with campaign messages. In some locations where the message was utilized, 
Annual Average Daily Traffic (AADT) was 50,000 vehicles per day. 

o Public Service Announcements were displayed on fuel pump video displays located 
at 6 Turnpike service plazas, reaching nearly 9,000 customers per day. 

o The campaign’s web banner was displayed on the FTE website, which received 
approximately 96,500 page views. 

• Lower Keys Medical Center 
o E-mail blasts were distributed to approximately 4,500 recipients and information 

was disbursed via the company’s intranet to 450 employees. 
o Information was posted on social media sites to 426 Facebook fans and 93 Twitter 

followers. 
• Mercy Hospital 

o Mercy’s e-mail blasts reached 1,500 recipients. 
o Four campaign posters were displayed at the hospital. 
o In October, Mercy Hospital representative, Alicia Ortiz, gave a presentation about 

the "Put It Down" campaign at St. Hugh Catholic School. 
• Miami Dade College (MDC) 

o Campaign posters were displayed throughout MDC’s Homestead, InterAmerican, 
Kendall, Medical, North, West, Hialeah and Wolfson campuses. 

o Campus safety/campaign outreach events were held at the following campuses: 
Homestead, InterAmerican (2), Kendall, Hialeah, Medical, North (2), West, and 
Wolfson reaching thousands of students. 
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• Miami-Dade County 
o Campaign posters were displayed in prominent areas in the Stephen P. Clark 

Government Center in Downtown Miami. 
o Campaign messages were posted on the County's portal, miamidade.gov, which had 

an average of 413,600 weekly visitors. 
o Social media messaging reached 12,068 Twitter followers and 12,511 Facebook 

subscribers. 
o Articles were included in the weekly e-mail blasts sent to approximately 40,000 

recipients. 
• Miami-Dade County Public Schools 

o Approximately 150 campaign posters were displayed at 48 senior high schools, as 
well as the School Board Administration Building. Posters were also provided to 
members of the Public Schools Community Traffic Safety Team. 

o Two rallies were held, where more than 5,000 students received information 
regarding the dangers associated with distracted driving. 

o The School District published a web banner on dadeschools.net and on the School 
Board Chair's website reaching approximately 1 million viewers. 

o MSCPS distributed a newsletter in October featuring the “Put it Down” campaign 
and reached approximately 46,000 recipients. 

• South Florida Commuter Services (SFCS) 
o SFCS attended and distributed materials at 10 campaign outreach events and 

posted 7 campaign posters. 
o The campaign’s web banner was displayed on the SFCS website, which received 

11,213 unique visitors during the campaign. 
• Miami-Dade Expressway Authority (MDX) 

o Two campaign posters were displayed at MDX’s office, which was visible to all 
employees and visitors. 

o Campaign e-mail blasts were distributed to approximately 3,500 people and 
messaging was displayed on the MDX website. 

o Social media messaging reached 137 Facebook followers and 631 Twitter followers. 
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• Miami-Dade Metropolitan Planning Organization (MPO) 
o Campaign e-mail blasts were sent to approximately 27,000 recipients. 
o Campaign information and links were included in the “Keeping Up with the Miami-

Dade MPO” e-mail blasts. 
o Campaign information was posted on the MPO’s Facebook page, which has 101 

followers. 
o At least 2,000 people were reached with a TV advertisement that was posted at the 

Stephen P. Clark Government Center in Downtown Miami. 
• Monroe County 

o Web banners were placed on the County website receiving 133,607 views and a TV 
campaign ad was placed on Monroe County TV (Channel 76). 

o E-mail blasts were distributed to approximately 750 recipients and through multiple 
mentions on the "Weekly Safety Tips" where 1,500 people were reached. 

• Monroe County Tax Collector 
o The Monroe County Tax Collector’s office was instrumental in expanding campaign 

presence in Monroe County. The group hosted four independent campaign events 
at high school football games and shopping centers to give out campaign materials 
to the public. 

o Campaign posters were put in seven offices, four driver’s license offices and three 
main offices. 

o E-mail blasts were distributed to more than 60 employees each week and 
information was posted on the website at www.monroetaxcollector.com. 

• The Dori Slosberg Foundation 
o Campaign e-mail blasts were sent to approximately 3,600 recipients via the 

Foundation’s database. 
o The Foundation provided literature, materials (including banners) and staff 

representation at campaign outreach events held at the University of Miami and 
local high schools in Miami-Dade, Broward and Palm Beach counties, reaching 
approximately 300 people. 

o Campaign information was posted on the Foundation’s website, Facebook page and 
Twitter page. 
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• University of Miami (UM) 
o Approximately 17 posters were displayed throughout the campus, including 

residential halls, the University Center, and parking facilities. 
o Campaign e-mail blasts were sent to approximately 20,000 recipients. 
o A campus-wide safety event for students, faculty and staff was held on September 

11, 2013 at “The Rock” near the University Center. 
o An article was also published in the Miami Hurricane (student newspaper) and the 

UMTV news channel, which has a circulation of 10,000. 
• Verizon Wireless 

o Verizon Wireless distributed the campaign e-mail blasts to approximately 2,500 
recipients in its employee database. 

o During the campaign, Verizon Wireless hosted 4 booths with information and 
distributed approximately 200 giveaways. 

• Municipalities 
o Several municipalities participated as un-official partners to the campaign by 

disseminating campaign information in their respective areas: 
 Indian Creek Village 
 Village of Key Biscayne 
 City of Miami Beach 
 City of Miami Beach 
 City of Miami Springs 
 City of North Miami Beach 
 City of Opa-Locka 
 Village of Pinecrest 
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4.0 OUTREACH EVENTS 

FDOT’s Central Office asked each district to coordinate a minimum of four outreach events during 
the campaign months, and the Creative Committee was determined to surpass this goal. A total of 
40 events were coordinated during the 2013 campaign, mostly at local high schools, colleges and 
universities. 

This one-on-one contact was crucial to the campaign’s success. Drivers were keenly-aware that 
there was an increased dependence on communication devices that could invariably lead to 
distracted driving conditions. However, most people were not aware of the statistical data 
highlighting the potentially-fatal impacts of distracted driving. 

4.1 Campaign Schedule (Note: additional events not listed below included CTST sponsored 
events/meetings and interviews). 

WEEK SCHEDULED ACTIVITIES 

JULY 21 – 27 • Miami-Dade Partner Kick-Off Meeting (July 25th, 10 a.m. to 12 p.m. at SunGuide Transportation 
Management Center) 

AUGUST 4 – 10 • Department of Children and Families Miami-Dade Refugee Task Force Meeting – “Put it Down” 
Campaign Presentation (August 9th) 

AUGUST 11 – 17 • Monroe Partner Kick-Off Meeting (August 14th, 10 a.m. to 12 p.m. at FDOT Marathon Operations 
Center) 

AUGUST 18 – 24 • Campaign Launch – Send E-Blast #1 (campaign launch) 

AUGUST 25 – 31 • Send E-Blast #2 – Faces of Distracted Driving (Xzavier – AT&T PSA) 
• Outreach Event – Key West High School Football Game – August 30 

SEPTEMBER 1 – 
7 

• Send E-Blast #3 – Faces of Distracted Driving (Ashley – AT&T PSA) 
• Outreach Event – Miami Dade College Kendall Campus - September 4 
• Outreach Event – Miami Dade College InterAmerican Campus - September 5 

SEPTEMBER 8 – 
14 

• Send E-Blast #4 – Faces of Distracted Driving (Mariah – AT&T PSA) 
• Outreach Event – University of Miami Safety Event at The Rock - September 11 

SEPTEMBER 15 – 
21 

• Send E-Blast #5 – She Never Made It (AT&T PSA) 
• Outreach Event – Miami Dade College North Campus - September 18 
• Outreach Event – American Sr. High School (Miami-Dade County Public Schools/AT&T “It Can 

Wait” and FDOT “Put it Down” Event) – September 19 
• Outreach Event – Coral Shores Sr. High School Football game (Monroe County) – September 20 

SEPTEMBER 22 – 
28 

• Send E-Blast #6a – AT&T Don't Text While Driving Documentary (includes information regarding 
new Florida law – effective October 1) 

• Outreach Event – Miami Dade College Hialeah Campus - September 23 
• Outreach Event – Miami Dade College Medical Campus - September 24 
• Outreach Event – Miami Dade College North Campus - September 25 
• Outreach Event – Miami Dade College West Campus - September 26 
• Outreach Event – Miami Dade College InterAmerican Campus - September 27 
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SEPTEMBER 29 – 
OCTOBER 5 

• Send Eblast #6b – Texting and Driving Law Information 
• Outreach Event - Key West Sr. High School  -  October 1 
• Outreach Event – Florida Keys Scenic Corridor Alliance Annual Meeting - October 3 Florida Keys 

Conference Center in Islamorada 
• Outreach Event - Key Largo KMart – October 5 

OCTOBER 6 – 12 
• Send E-Blast #7 – Texting and Driving Challenge (AAA Video) 
• Outreach Event – Florida Memorial University - October 9 
• Outreach Event – Barry University - October 10 

OCTOBER 13 – 
19 

• Send E-Blast #8 – Faces of Distracted Driving (Marine – AT&T PSA) 
• Outreach Event – Barbara Goleman Sr. High School (Miami-Dade County Public Schools Teen 

Driver Safety Week Event) – October 17 
• Outreach Event – Marathon Senior High School Football Game – October 18 

OCTOBER 20 – 
26 • Send E-Blast #9 – National Teen Driver Safety Week 

OCTOBER 27 – 
NOVEMBER 2 

• Outreach Event – Florida International University BBC Campus – October 29 
• Outreach Event – Florida International University MMC Campus – October 31 

NOVEMBER 10 – 
16 

• Outreach Event – Florida Keys Community College – November 9 
• Outreach Event – Florida Keys Community College – November 13 

NOVEMBER 17 – 
23 • Outreach Event – Miami Dade College Homestead Campus – November 20 

NOVEMBER 24 – 
30 

• Send campaign final report and “Thank You” email to FDOT District Six, FDOT Central Office and 
campaign partners. 

 

4.2 Miami-Dade Refugee Task Force 

The team was invited to attend Miami-Dade County’s Refugee Task Force meeting held at the 
Miami-Dade College Wolfson campus. Media Relations Group Public Information Officer, 
Alexandra Medina, led a presentation about the campaign and focused on ways we could reach 
out to minority populations. With the introduction of multilingual campaign materials, the group 
was able to offer resources to its local minority organizations. 
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5.0 OTHER CAMPAIGN MESSAGING 

5.1 FDOT District Six’s Website 

FDOT District Six approved the use of its website (under the URL www.fdotmiamidade.com) as a 
communications resource to promote the 2013 “Put it Down” campaign. The campaign web 
banner and a short campaign summary were posted prominently on the website’s homepage, with 
a hyperlink to the national website for the campaign, www.distraction.gov. 

 
 

5.2 Web/TV Banners/Social Media 

Several campaign partners displayed the “Put it Down” web banner on their websites, as well as 
TVs and electronic monitors at their facilities. Partners also used the social media messaging 
provided for use on Facebook and Twitter. 

5.3 Media Coverage 

Many of the campaign partners published articles within their internal newsletters and/or news 
outlets. Carlos Sarmiento was also interviewed by several news outlets, including: Fox Channel 7, 
CBS Channel 4, NBC Channel 6, Telemundo 51, Univision 23 and America TeVe. There was also 
national campaign coverage by the USA TODAY (College) on-line publication. 

The team also coordinated a press conference held at the District Six TMC on September 30, the 
day before the new ban on texting and driving in Florida went into effect. The event drew together 
law enforcement agents, traffic safety experts and others focused on notifying the public about 
the new distracted driving law in Florida. FDOT District Six Secretary Gus Pego, Florida State 

http://www.fdotmiamidade.com/
http://www.distraction.gov/
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Representative Irving Slosberg, Florida Highway Patrol Trooper Joe Sanchez and District Six 
Community Traffic Safety Program Coordinator Carlos Sarmiento all served as key note speakers. 

Below is a list of media coverage secured by the campaign efforts: 

• Broadcast/Television 
o Fox (WSVN) Channel 7: On September 30, following the press conference, Fox-7 

aired two segments (12 p.m. and 5 p.m.) about the new law banning texting and 
driving. The video coverage and an accompanying article were also posted on the 
station’s website.  

o CBS (WFOR) Channel 4: On September 30, following the press conference, CBS-4 
aired two segments (12 p.m. and 5 p.m.) about the new law banning texting and 
driving. The video coverage and an accompanying article were also posted on the 
station’s website. 

o NBC Channel 6: On September 30, following the press conference, NBC-6 aired 
three segments (5 a.m., 11 a.m. and 5:30 p.m.) about the new law banning texting 
and driving. The video coverage and an accompanying article were also posted on 
the station’s website. 

o Telemundo Channel 51: On September 30, following the press conference, 
Telemundo-51 aired a segment at 6 p.m. about the new law banning texting and 
driving. The video coverage was also posted on the station’s website. 

o Univision Channel 23: On September 30, following the press conference, Univision-
23 aired a segment at 6 p.m. about the new law banning texting and driving. The 
video coverage was also posted on the station’s website. 

o Mundo Fox:  On September 30, following the press conference, Mundo Fox  aired a 
segment about the new law banning texting and driving. 

o America Noticias – Ateve Miami: On September 30, following the press conference, 
America TeVe aired three segments (6 p.m., 10 p.m. and the “Sevcec a Fondo” 
show) about the new law banning texting and driving. The video coverage was also 
posted on Ateve. 

 
• Radio 

o Keys Radio WFFG 1300 AM: On September 9 at 8:45 a.m., Carlos Sarmiento 
interviewed with the host of “From the Water Show” on air and spoke about the 
campaign. 

o Caracol 1260 AM: On August 3 during the 12 to 1 p.m. “News Show,” Carlos 
Sarmiento called into the show to discuss the Put it Down Campaign. 

o US1 Radio 104.1 FM: On July 25 at 7:50 a.m. during the “Morning Magazine Show”  
Carlos Sarmiento was interviewed on air about distracted driving and the campaign. 
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o WAQI – Radio Mambi: On September 30, Carlos Sarmiento was given the 
opportunity to discuss the campaign on air and explain about the new law that 
went into effect on October 1. 

 
• Articles (Newspaper/Magazines) 

o USA Today: The collegiate correspondent for USA Today, Julia Craven, published an 
article, “Hands-free mobile is big distraction for college-age drivers,” featuring a 
quote from Carlos Sarmiento about the Put it Down campaign. The article focused 
on the dangers of distracted driving for college-aged drivers. Article circulation 
reached 16,301 views. 

o Upper Keys Magazine: Upper Keys Magazine published an article in its November 
2013 issue which is distributed to more than 5,000 homeowners. 

o The Beacon (FIU): Florida International University’s paper, The Beacon, published 
an article featuring the campus event, CAPSapalooza. This event serves to inform 
students about dangerous driving. Contributing writer Alex Blencowe discussed the 
partnership with FDOT’s Put It Down Campaign and the successful campus events. 

o Lions Tale (FMU): Florida Memorial University included the campaign poster as a 
front page item in its September issue of the Lions Tale. 

o Key West Citizen: In the Key West Citizen’s Mile Marker section, a photo of the Put 
it Down campaign poster was featured along with one of the Monroe County 
partners. The caption referenced the new law and distracted driving campaign. 

o Florida Keys Weekly: In September, Florida Keys Weekly published an article, 
“Texting and Driving to be Illegal Soon,” which featured the Put it Down campaign 
and discussed the new distracted driving law. 

o The Hurricane (UM): The University of Miami’s paper, The Hurricane, featured an 
article, “Safety Fair alerts campus of new texting ban” on September 12 following 
the outreach event held on campus. Student Ashley Martinez wrote about the 
campaign and quoted Carlos Sarmiento after an on camera interview that was also 
posted on the paper’s website with footage from the event. 
  

http://www.usatodayeducate.com/staging/index.php/Julia-Craven
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6.0 FUTURE CAMPAIGN GOALS 

The 2013 “Put it Down” campaign was an extremely well-received and very successful initiative 
launched by District Six leadership and the members of the Creative Committee. 

As the Creative Committee looks forward to future campaigns, there are certain goals that should 
be incorporated into future outreach efforts. They include the following: 

• Develop More Key Partnerships – By working with additional partners, including private 
sector, we will receive additional resources, marketing and collateral materials including 
giveaways, key contacts, and possibly even additional grants/funding for future campaigns. 
Working with a media partner should also be considered further, as it will help bring 
credibility to the campaign and possibly free or reduced-cost advertising opportunities. 
 

• Expanded Presence in Monroe County – By continuing to develop strategic agencies in 
Monroe County the campaign will have an even larger impact in the area. Working with 
additional partner agencies in Monroe County will increase the dissemination of campaign 
materials and information via outreach events and existing communications resources to 
residents of Monroe County during future campaigns. 
 

• Advance Minority Participation – With multilingual materials, we will expand in targeting 
minority communities and disseminate information to a wider-range of cultural and 
economic classes in Miami-Dade County. 
 

• Press Conference – It is strongly recommended that a media event be included at the 
beginning of any future campaigns. A press conference featuring the FDOT District Six 
Secretary as well as key officials from other partnering agencies or institutions, and local 
elected officials, would also bring news coverage and added momentum to the campaign. 
By tracking ongoing legislative activity and bills, the press conference will potentially cover 
the change of the new law from a secondary to a primary offense. 
 

• Maximize Social Networking Strategy – Continuing to develop the social media strategy is 
crucial to reaching a wider audience in future campaigns, especially when targeting 
younger demographic groups. Utilizing social media networks is a simple and effective way 
to post campaign content/messaging, and facilitate the distribution of information quickly, 
thereby turning the audience into active partners in the campaign. 
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• Attend Traffic Safety Conferences – Campaign representatives can expand campaign reach 
by attending and participating in conferences geared toward traffic safety. For example, 
the annual National Lifesavers Conference offers a “Distracted Driving Track” segment that 
would be beneficial to the campaign. 
 

• Continued Collaboration with FDOT Central Office – It is important to maintain one voice 
for the campaign through communication and strategic discussions with the FDOT Central 
Office. This will ensure campaign messaging cohesiveness throughout the District and the 
state. 
 

• Increase Marketing Budget – While the 2013 campaign was cost effective and successful in 
reaching the target audience, developing other marketing tools (including advertisements) 
and having funds for additional outreach events would help reach a larger and wider 
audience. Additional funding would also allow the campaign team to cover a wider 
timeframe, thus reaching more people with the campaign’s potentially life-saving message. 
More funds will also be needed to incorporate new state-wide logos and maintain design 
consistency. 
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7.0 CAMPAIGN FEEDBACK 

“The campaign has been a success. (We) will continue spreading the word until our next campaign, 
‘No texting while driving,’ Put it down. Thank You for allowing us to be a part of such a great 
cause.” 

-Barry University 
 
“Great campaign. Good outreach. Thank you Carlos and team for all of their efforts. Great 
partnership.” 

-AT&T 
 
“You all are the BEST! Thank you for your efforts in helping us save lives/reducing injuries on our 
roadways! Two thumbs up.” 

-AAA - The Auto Club Group 
 
“Very worthwhile and newsworthy campaign.  The continued dangers of distracted driving, 
particularly due to the use of portable electronic devices, is growing at an exponential rate.  Every 
day, more and more high profile tragedies are being blamed on texting, social media, etc., while 
people are driving.  This effort will only continue to gain traction in the future.  It is imperative that 
efforts like this continue with the support of numerous transportation agencies.” 

-Florida's Turnpike Enterprise 
 
“The campaign is always successful as there are always people around or attend these events. 
Reaching out to the schools and universities always has an impact.” 

-The Dori Slosberg Foundation 
 
“The campaign was well broadcasted. Student took the pledge and shared their stories. They 
learned about and understood the law that took effect on October 1 and were very enthused 
about the campaign.” 

-Florida International University 
 
“Very good campaign.  Excellent cause and outstanding professional execution. Thank you for the 
opportunity to participate.” 

-Verizon Wireless
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Appendix B – Campaign E-mail Blasts (Miami-Dade #9 - Teen Driver Safety Week)
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For Immediate Release                                                                  Maribel Lena (305) 470-5349 
July 22, 2013                                                                              maribel.lena@dot.state.fl.us 
 

Florida Department of Transportation Launches 
“Put it Down” Distracted Driving Awareness Campaign 

Various Organizations Partner to Promote Safety Message in Miami-Dade, Monroe Counties 
 
Miami - The Florida Department of Transportation (FDOT) will host a partnership kick-off event 
from 10 a.m. to 11:30 a.m. on Thursday, July 25 at the District Six SunGuide Transportation 
Management Center to launch a campaign to inform drivers in Miami-Dade and Monroe counties of 
the risks of distracted driving. The campaign also hopes to increase awareness of the new Florida 
law banning texting while driving, which goes into effect on October 1. 
 
The campaign, which targets drivers between 16 and 24, will run from August through November, 
and include extensive community outreach throughout the region. FDOT has joined forces with 
numerous educational institutions and other partner agencies and organizations to promote the “Put 
it Down” safety message. 
 
“Texting while driving causes a driver to be physically, visually, and cognitively distracted, which 
is an extremely dangerous combination,” says FDOT District Six Secretary Gus Pego. “Our 
message is simple: next time you’re behind the wheel, just ‘Put it Down.’” 
 
According to the Virginia Tech Transportation Institute, text messaging takes a driver's eyes off the 
road for an average of 4.6 seconds, the equivalent of driving the length of a football field, at 55-
miles-per-hour, blind. 
 
For more information, please visit www.distraction.gov or contact the FDOT District Six 
Community Traffic Safety Coordinator, Carlos Sarmiento, at (305) 470-5437 or via email at 
carlos.sarmiento@dot.state.fl.us. 
 

www.dot.state.fl.us 
Consistent, Predictable, Repeatable 

mailto:carlos.sarmiento@dot.state.fl.us
http://www.dot.state.fl.us/
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Appendix F – Social Media Campaign Messaging 
 

WEEK OF AUGUST 18 
• Did you know? Driving and using a cell phone reduces brain activity by 37% #PutItDown 

(include link to campaign launch e-blast#1) 
• Are you reading this post while driving? Put the phone down, we’ll still be here once you’ve 

parked. #PutItDown 
• Back to school? Let’s make sure everyone makes it through the year… next time you’re 

behind the wheel, just #PutItDown 
 
WEEK OF AUGUST 25 

• The driver didn’t see Xzavier crossing the street. She was busy texting. #PutItDown (include 
link to e-blast#2) 

• Every day in the US 1000+ people are injured because of distracted driving. Do you want to 
be one of the 1000? #PutItDown 

• Don't let this post be the last thing you ever read. Don't drive distracted. #PutItDown 
 
WEEK OF SEPTEMBER 8 

• 77% of young adult drivers are CONFIDENT they can safely text and drive. 100% of those 
drivers are putting others at risk. #NoJoke #PutItDown 

• Ashley was reading a text from her sister. She lost control of her car and was killed on 
impact. #PutItDown (include link to e-blast#3) 

• Texting and driving makes a crash 23x more likely. Why take the risk? #PutItDown 
 
WEEK OF SEPTEMBER 15 

• “Where you at” Mariah was reading this text when she drove into oncoming traffic. 
#PutItDown (include link to e-blast#4) 

• We want you to give our posts your attention, but not while you’re driving! #PutItDown 
• How has texting and driving affected your life? We want to know. Use hashtag #PutItDown 

 
WEEK OF SEPTEMBER 22 

• She texted to say she was on her way to the party. She never made it. No text is worth 
dying for. #PutItDown (include link to e-blast#5) 

• Did you know? At any given moment during daylight hours, 800k+ drivers are using hand-
held phones. #NotCool #PutItDown 

• 40% of American teens have been in a car when the driver used a cell phone in a way that 
put people in danger. #PutItDown 
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WEEK OF SEPTEMBER 29 
• Get ready! The new law will be effective in FL on 10/1 #NoTextingAndDriving #PutItDown 
• New texting and driving ban now effective in FL #SavingLives #PutItDown 
• Distracted driving has changed so many lives. Don’t let it destroy yours #PutItDown 

(include link to e-blast#6) 
 
WEEK OF OCTOBER 6 

• Will the new law stop you from texting & driving? No message is worth dying for 
#PutItDown 

• Three ordinary drivers take the texting and driving test. What do you think the result will 
be? #PutItDown (include link to e-blast#7) 

• Texting takes your eyes from the road 4.6 seconds. That’s like driving 55 mph for the length 
of an entire football field, blind #PutItDown 

 
WEEK OF OCTOBER 13 

• He wasn’t killed in the line of duty. He died because of texting and driving. #PutItDown 
#ItsTheLaw (include link to e-blast#8) 

• Did you know? Distractions are a factor in up to 8 out of 10 crashes #PutItDown 
• Have you been in a car with a driver who is texting and driving? What did you do? 

#PutItDown 
 
WEEK OF OCTOBER 20 

• It’s National Teen Driver Safety Week! What are you doing to spread the word? 
#PutItDown #NTDRW 

• Ride Like A Friend. Drive Like You Care #NTDRW #PutItDown  
• Fatal crash risk hits a lifetime high in the first six months of driving alone. #NTDRW 

#PutItDown 
 
WEEK OF OCTOBER 27 

• No call or text is worth dying for. Next time you’re behind the wheel, just #PutItDown 
• Do you text and drive? Dying isn’t cool. #PutItDown 
• Help spread the word… Distracted Driving is a killer #PutItDown 
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Put it Down – Kick-off Event Miami-Dade County 

Put it Down – Kick-off Event Monroe County 
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Miami Dade College – Kendall Campus “Welcome Back Picnic” 

University of Miami Safety Event at The Rock 
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University of Miami Safety Event at The Rock 

 
Miami Dade College - North Campus “Club Rush and Resource Fair” 
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Miami Dade College – Medical Campus Outreach Event 

Miami Dade College – West Campus “Public Safety Day” 
(FDOT CTST & AT&T’s Distracted Driving Simulator booth) 
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Miami Dade College – InterAmerican Campus Outreach Event 

 
Put it Down Texting Ban Press Conference 

(FDOT D6 CTST Coordinator Carlos Sarmiento interviewed live by NBC 6 Reporter Julia Bagg) 
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Florida Memorial University Outreach Event 

(FDOT D6’s Carlos Sarmiento and FHP Trooper Joe Sanchez addressing FMU students) 
 

Florida Memorial University Outreach Event 
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Barry University “Campus Safety Day” 
 

 
Barry University “Campus Safety Day” 

(Florida Highway Patrol and Seat Belt Convincer) 
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Florida Keys Community College Community Outreach Event  

Florida International University – BBC Campus “CAPSapalooza” 
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Hands-free mobile is big distraction for college-age drivers 
 
By Julia Craven 
@_MissCraven 
USA TODAY Collegiate Correspondent 

By Robert F. Bukaty, AP 
Among college students considered to be experienced drivers, the decrease in brain activity associated with driving is 37% when they 
are being spoken to. 

A recent AAA study shows mental distractions while 
driving can increase the chance o f accidents — and 
college students may be at a higher risk. The study, 
released Wednesday, found that using voice-activated, 
in-car technologies posed the biggest mental 
distraction to drivers. 

Voice-based interactions that allow drivers to make 
phone calls, send text messages and interact with 
other apps — actions made possible by several 
popular smartphone interfaces — do not eliminate the 
risks associated with distracted driving. “Just because 
a new technology does not take the eyes off the road 
does not make it safe to be used while the vehicle is in motion,” the report said. 

Since 79% of 18- to 24-year-olds own a smartphone, according to Pew Research Center, 
technologies that integrate mobile phones with a vehicle’s in-dash system have the potential to 
place college students at a disadvantage while driving. “People don’t realize that the distracting 
tasks (phone calls, texting, e-mailing) use up brain power,” said Marcel Just, director of the Center 
for Cognitive Brain Imaging at Carnegie Mellon University. 

Drivers need to focus on what is happening in front of them, and mental distractions — such as 
someone speaking — can put drivers at a higher risk for accidents, Just says. 

Among college students considered to be experienced drivers, the decrease in brain activity 
associated with driving is 37% when they are being spoken to, according to Just. 

“When someone is talking to you … that takes your mind off the road,” Just says. “There’s no 
question that talking on the cellphone increases the risk of the accident.” More drivers ages 20 to 

http://www.usatodayeducate.com/staging/index.php/blog/hands-free-mobile-is-big-distraction-for-college-age-drivers
http://www.usatodayeducate.com/staging/index.php/Julia-Craven
https://twitter.com/_MissCraven
https://www.aaafoundation.org/sites/default/files/MeasuringCognitiveDistractions.pdf
http://www.pewinternet.org/~/media/Files/Reports/2013/PIP_Smartphone_adoption_2013.pdf
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24 report being distracted while driving than any other age group, according to the 2012 Traffic 
Safety Culture Index published by the AAA Foundation for Traffic Safety. 

Concerned universities have responded with initiatives to educate students on the dangers of 
distracted driving. The University of North Carolina-Chapel Hill, along with the town of Chapel Hill 
and the UNC Highway Safety Research Center, produced a driving simulation in a high-foot-traffic 
area on the campus. 

The simulation put students behind the wheel and highlighted the impact distracted driving has on 
situational awareness, says Randy Young, spokesperson for UNC’s Department of Public Safety. 
Similar efforts were conducted at Albright College in Reading, Pa., during the college’s safety 
month in September. 

Thomas McDaniel, director of public safety at Albright, said the college distributes AAA materials 
and has state police talk with students about distracted driving. “Anything that we can share with 
the students is a positive,” he says. Several universities located in the Florida Department of 
Transportation District Six participate in the “Put it Down” Distracted Driving Campaign. 

The campaign, which is in its third year, targets drivers ages 16 to 24 to address distracted driving 
through educational measures, says Carlos Sarmiento, community traffic safety program 
coordinator for the FDOT – District Six. The 2012 “Put it Down” campaign hosted safety days, 
which included distracted driving simulators, at the University of Miami, Florida International 
University, Miami-Dade College and Barry University. 

More universities will be added to the 2013 campaign that will launch in September, Sarmiento 
says. “Being on campus, it gives us a good face-to-face time with the students,” he says. Though 
college students have more brain capacity to multitask than older adults, according to Just, that 
doesn’t mean they are any safer from accidents. 

Thirteen percent of drivers ages 18 to 20 reportengaging in? some form of phone use at the time of 
a crash or near-crash — the highest level of all age groups analyzed in a 2012 study conducted by 
the National Highway Traffic Safety Administration. The “Put it Down” campaign provided students 
with a sticker that could be placed on the backs of phones to remind them not to use a mobile 
device while driving. 

Multitasking while driving leads to people “dividing resources between two tasks, and each one 
gets less than what it needs,” Just says. Sarmiento suggests young drivers give their phones to a 
passenger and have them make the text or call to avoid accidents. 

“Keep your eyes on the road, your hands on the wheel and your mind on the task at hand,” 
Sarmiento says. “It’s really as simple as that.” 

Julia Craven is a Summer 2013 USA TODAY Collegiate Correspondent. Learn more about her here. 
 

 

  

https://www.aaafoundation.org/sites/default/files/2012TrafficSafetyCultureIndex.pdf
https://www.aaafoundation.org/sites/default/files/2012TrafficSafetyCultureIndex.pdf
http://www.usatodayeducate.com/staging/index.php/blog/www.nhtsa.gov/staticfiles/nti/pdf/811611.pdf
http://www.usatodayeducate.com/staging/index.php/blog/www.nhtsa.gov/staticfiles/nti/pdf/811611.pdf
http://www.usatodayeducate.com/staging/index.php/Julia-Craven
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CAPSapalooza to inform students about dangerous driving 
in series of campus events 
 
Alex Blencowe/Contributing Writer 

More than 7000 Americans died in motor vehicle crashes, according to the National Highway Transportation Safety Board. In 
Florida, at least 85 crashes by distracted drivers turned fatal in 2010 and 2011. 
 
Counseling and Psychological Services, Student Health Services and the Florida Department of Transportation is hosting 
CAPSapalooza 2013 just in time for National College Alcohol and Drug Awareness Week. 
 
CAPSapalooza, in partnership with the FDOT’s Put It Down Campaign, will feature two events: “Get It Straight” and “Get Crashed.” 
The events are an interactive and preventative approach to helping students to think about situations that put them at risk, wrote event 
organizers Xuan Stevens, University psychologist, and Silva Hassert, psychology intern, in an email. 
 
“Get It Straight” will feature special guest speaker Laura Finley, vice president of the Humanity Project Board of Directors and 
assistant professor of criminology and sociology at Barry University, who will share her inspirational story about the dangers of drug 
abuse and irresponsible behavior. 
 
“Get Crashed” will feature a rock-climbing wall and a bounce house that Stevens and Hassert say will be part of an “educational 
experience geared towards changing students’ negative association and inappropriate use of the bounce house while intoxicated.” 
The Florida Department of Transportation, the American Automobile Association and AT&T are also bringing some interesting 
attractions: a distracted driving simulator, a roll-over simulator, motor squads, a BAT mobile and more. Delicious Capri-Sun 
“mocktails” will be served at the “Get Crashed” event, and “they are most certainly non-alcoholic,” says Hassert. 
 
Students from local surrounding high schools are invited to join the events. According to Hassert’s findings, about 662 students 
attended in 2011 and there were about a thousand attendees in 2012, with more expected this year. 
 
Carlos Sarmiento, community Traffic Safety Program Coordinator at the Florida Department of Transportation, District 6, says the 
Put It Down Campaign has visited high schools, colleges and universities for the past three years, and has reached 4.2 million people 
so far. This year the FDOT hopes to get new data on how effective the recent Florida ban on texting and driving has been in making 
roads safer. 
 
“The Put It Down Campaign and CAPSapalooza is an opportunity for students to learn and share experiences about what they do 
when they drive,” said Sarmiento. 
 
Funding for CAPSapalooza is provided by CAPS, the Victim Empowerment Program, Student Government, Campus Recreation, 
Student Health Services through the student health fee, and Campus Life through the student activities fee. 
 
In attendance will be members of the Florida Highway Patrol, Florida Department of Highway Safety and Motor Vehicles, Miami-
Dade Metropolitan and Planning Organization, South Florida Commuter Services, as well as officials of various police departments 
such as Bay Harbor Islands, Aventura and Sunny Isles, to name a few. 
 
CAPSapalooza “Get It Straight” will take place on Oct. 30, from 6:30 p.m. to 9:00 p.m. at Bay Vista Housing at BBC, and will be 
video-conferenced to the Parkview Multipurpose Room at MMC during that time. CAPSapalooza “Get Crashed” will be held from 
10:00 a.m. to 4:00 p.m. on Oct. 29 in ACII Breezeway at BBC and on Oct. 31 at Betty Chapman Plaza at MMC. 
 
Sarah Kenneally, senior health educator of Student Health Services Wellness Center, says it’s not just about drugs, alcohol and 
texting while driving. 
 
“We want students to be more responsible with the decisions they make and the consequences of their actions,” Kenneally said. 
-news@fiusm.com 
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HURTING UR HANDS? 
October 3rd, 2013 by Bethany Rundell 
Texters beware: Future messages to those on your contact list may be in danger if you ignore pain in your thumbs, fingers, wrists or 
elbows. 
 
Repetitive stress injuries – or RSI – of the thumbs, wrists and elbows have received much attention lately, thanks to the increased use 
of smartphones and tablets, according to orthopedic surgeon Roberto Miki, M.D., who specializes in hand surgery primarily at West 
Kendall Baptist, Doctors, South Miami and Baptist Hospitals. 
 
“We saw a spike in hand injuries, especially of the thumb, when small keyboards with standard buttons, like those on cellphones, first 
came out and texting started becoming popular,” he said.  “Smartphones and tablets, now, no longer require pressing of actual 
buttons, which has helped decrease these injuries.” 
 
Dr. Miki says that the most common injuries he sees are carpo-metacarpal (CMC) arthritis, or basal joint injuries, which affect the 
thumb; carpal tunnel syndrome, which affects the wrist; and cubital tunnel syndrome, which affects the elbow.  With CMC arthritis 
of the thumb, underlying joint damage leads to pain when the joint is used repetitively or with excessive force.   With carpal tunnel 
and cubital tunnel syndromes, ligaments press down on nerves, leading to discomfort or pain, numbness and sometimes permanent 
damage. 
 
But, he says, there’s a myth that these injuries are caused by the devices themselves. 
 
“It’s not the device that causes these injuries,” he said.  “It’s the way we use them.  If you’re using a smartphone or tablet for long 
periods of time with your elbows bent beyond 90 degrees or your wrists flexed, you’ll likely experience some discomfort.” 

http://baptisthealth.net/baptist-health-news/texting-injuries/
http://baptisthealth.net/baptist-health-news/author/bethanyr/
http://baptisthealth.net/en/_layouts/find-doctor/default.aspx#/search?_1380312554785
http://baptisthealth.net/en/facilities/west-kendall-baptist-hospital/pages/default.aspx
http://baptisthealth.net/en/facilities/west-kendall-baptist-hospital/pages/default.aspx
http://baptisthealth.net/en/facilities/doctors-hospital/pages/default.aspx
http://baptisthealth.net/en/facilities/south-miami-hospital/pages/default.aspx
http://baptisthealth.net/en/facilities/baptist-hospital-miami/pages/default.aspx
http://www.arthritistoday.org/about-arthritis/types-of-arthritis/osteoarthritis/treatment-plan/oa-thumb-treatment.php
http://www.ninds.nih.gov/disorders/carpal_tunnel/detail_carpal_tunnel.htm#236423049
http://www.assh.org/Public/HandConditions/Pages/CubitalTunnelSyndrome.aspx
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CAMPUS LIFE, CRIME REPORT + UMPD, NEWS 
Safety Fair alerts campus of new texting ban 
Posted on September 12, 2013 by Ashley Martinez 
Safety Fair  
 
In an effort to promote safe driving, 
Officer Bel Tran of the Florida Highway 
Patrol demonstrates to 21-year-old 
criminology major Janelle Barnes the 
difficulties of walking in a straight line 
while intoxicated, through the use of 
special goggles that mimic the 
compromised eyesight of an 
intoxicated individual. Janelle stated 
that this was "an eye-opening 
experience" and that she would keep it 
in mind when she applies for her 
license and starts driving later this 
year. Ally Marcus // Contributing 
Photographer 

The University of Miami Police Department (UMPD) and the Florida Department of Transportation 
(FDOT) co-hosted the third annual Safety Fair on Wednesday. 

“The fair has always focused on travel safety, but had a special emphasis on texting and driving 
this year,” said John Gulla, crime prevention officer for UMPD. 

“This generation is generally more text-oriented,” he said. “And so the campaign itself, and of 
course us, because we deal with campus specifically, we’re going to deal with that age group 
mostly. So we feel it’s really relevant for us because of that.” 

Miami Police Cpl. Pedro Beltran doing a simulated 
sobriety test 
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FDOT’s state-wide “Put-it-Down” campaign has focused on educating people on the dangers of  
texting and driving with the University of Miami for the past two years. 

On Oct. 1, a new law in Florida will be enforced forbidding drivers from texting. 

According to Carlos Sarmiento, FDOT community traffic safety program coordinator, texting and 
driving will now be a secondary offense, meaning drivers must be pulled over for something else, 
like speeding or not wearing a seat belt, and then, if the officer has seen the driver texting, issue 
an additional citation for this offense. 

“The whole purpose of the campaign is to create awareness of the law, but even more than that is 
to correct the bad habits by doing the smart thing and putting the phone down,” Sarmiento said. 

Various student groups were involved, such as Pier 21, UM’s BikeSafe and WalkSafe programs and 
the Association of Commuter Students (ACS). Daniel Acosta was representing ACS and felt that as 
commuters, supporting safe driving and the new law is important. 

“I think it’s a good thing, because I know a lot of my friends text and drive, and it’s something 
that’s really dangerous, and I’ve driven behind my friends, and they’re like swerving around,” he 
said. “It’s bad, so hopefully that will deter some people from doing that and, you know, make the 
roads a little safer. 

To highlight the danger of drinking and driving, police officers instructed students in walking a line 
the same way they would instruct someone pulled over for a DUI. They allowed students to walk 
the line sober and then walk it again with “fatal goggles” that stimulated being drunk at night at 
the legal blood alcohol level, between .08 and .10. 

“It was pretty difficult, we had to put on the beer goggles, which obviously made walking the line 
very difficult,” sophomore David Simonetti said. “You couldn’t tell what was straight, you had no 
depth perception. I had no idea where I was walking.” 

The fair also featured representatives from Miami-Dade transit who showcased renderings about 
the plans for the new pedestrian bridge being built over U.S. 1 across from campus at Mariposa 
Court that will make it safer for the UM community to cross the highway. 

Gulla hopes that students benefitted from the partnerships of all the organizations and have 
enjoyed watching the fair evolve to include UMPD, Florida Highway Patrol and the city of Miami, 
Miami-Dade and Pinecrest police departments. 

“In addition to the distracted driving campaign, there’s also an awareness that we want to let 
people know about the safety programs that we have available here and a general awareness of 
public safety and things we have available in the community for them,” Gulla said. 
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Appendix H – Campaign Media Coverage (The Miami Hurricane – University of Miami) 

 

 

The Miami Hurricane Newspaper – Video Clip  (http://youtu.be/GhiaSXCSgUg) 

 
  

http://youtu.be/GhiaSXCSgUg
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Appendix H – Campaign Media Coverage (University of Miami Student Assignment) 
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Appendix H – Campaign Media Coverage (University of Miami Student Assignment cont.) 
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Appendix H – Campaign Media Coverage (The Key West Citizen) 
 

 



2013 Distracted Driving Awareness Campaign 
Annual Summary Report 

 
 

Appendix H – Campaign Media Coverage (Lion’s Tale – FIU) 
 
  

Appendix H - Campaign Media Coverage (Lion’s Tale - Florida Memorial University)
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Appendix H – Campaign Media Coverage (Upper Keys Weekly) 
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Appendix H – Campaign Media Coverage (America Noticias – Ateve Miami) 
 

 
America Noticias – Ateve Miami – 5 p.m. September 30, 2013 (Left to right:  FDOT D6 Secretary Gus 
Pego, FDOT D6 CTST Coordinator Carlos Sarmiento, FHP Trooper Joe Sanchez) 
http://www.americateve.com/programas-09302013-39417018-114 
  

http://www.americateve.com/programas-09302013-39417018-114
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Texting While Driving Ban Goes Into Effect Tuesday 
September 30, 2013 11:11 PM 
 
Reporting Carey Codd 

MIAMI (CBSMiami) – Starting Tuesday, it will be 
illegal to text while driving. 

Last May, Governor Rick Scott signed Florida’s texting 
and driving ban into law in Miami. The law makes 
texting and driving a secondary offense, which means 
you have to be pulled over for something else. 

“I lost my daughter Dory and I do not want another 
family to go through this,” said Representative Irving Slosberg at a news conference at Sunguide 
Transportation Center in Miami. 

Slosbert made it his mission to ban texting while driving in Florida after the loss of his daughter in a traffic 
crash. 

After Scott signed the bill, critics said it wasn’t strong enough and would be difficult to enforce let alone 
prosecute. 

“It would just be very hard for the officer to testify with a straight face that person was texting while driving 
because of the many possibilities including turning off your ringer, turning off your phone,” said attorney 
Yehuda Bruck who handles traffic tickets in court. 

Florida Highway Patrol Trooper Joe Sanchez disagreed. 

“It’s a secondary violation. When you’re texting you’re going to fail to keep a single lane, you’re going to 
speed, you’re going to run a stop sign,” Sanchez said. “That’s the primary law. If you’re texting the officer will 
just write you another ticket for $30.” 

If you’re ticketed a second time within five years, the penalty will be a moving violation and if you’re involved 
in an accident, law enforcement can pull your phone records and six points will be added to your drivers 
license. 

Many drivers we spoke with agreed that the law is a good idea. 

“If you know you’re gonna get a ticket, it’s gonna make people think twice,” said Rene Arredondo. “‘Ah, I’ll 
just wait till I get to the parking lot’ (to send a text.)” 

Others who admit texting and driving think the law is overdue. 

http://miami.cbslocal.com/personality/carey-codd-2/
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“If I’m gonna get a ticket, I’m definitely gonna try my best not to do it,” said Chris Knight. 

Drivers doing 55 mph and who text take their eyes off the road for almost five seconds can cross the 
equivalent of a football field while not looking, according to the federal Motor Carrier Safety Administration 
which regulates the trucking industry. 

There were 256,443 reported crashes in Florida in 2012. In 4,841 of those crashes, a driver had been texting 
or otherwise using an “electronic communication device” while driving, according to a preliminary report 
from the Florida Department of Highway Safety and Motor Vehicles. 

“It is dangerous it is costing live families are selected it is a law and we will enforce it; I’m here to tell you this 
much, I will personally write you a ticket if you’re texting behind the wheel” said Trooper Joe Sanchez.  
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CBS 4 MIami – September 30, 2013 
http://miami.cbslocal.com/2013/09/30/texting-while-driving-ban-goes-into-effect-tuesday/ 
 

Texting While Driving Ban Goes Into Effect Tuesday 
 
MIAMI (CBSMiami) – Starting Tuesday, it will be illegal to text while driving. 
 
Last May, Governor Rick Scott signed Florida’s texting and driving ban into law in Miami. The law 
makes texting and driving a secondary offense, which means you have to be pulled over for 
something else. 
 
“I lost my daughter Dory and I do not want another family to go through this,” said Representative 
Irving Slosberg at a news conference at Sunguide Transportation Center in Miami. 
Slosbert made it his mission to ban texting while driving in Florida after the loss of his daughter in a 
traffic crash. 
 
After Scott signed the bill, critics said it wasn’t strong enough and would be difficult to enforce let 
alone prosecute. 
 

http://miami.cbslocal.com/2013/09/30/texting-while-driving-ban-goes-into-effect-tuesday/
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“It would just be very hard for the officer to testify with a straight face that person was texting while 
driving because of the many possibilities including turning off your ringer, turning off your phone,” 
said attorney Yehuda Bruck who handles traffic tickets in court. 
 
Florida Highway Patrol Trooper Joe Sanchez disagreed. 
 
“It’s a secondary violation. When you’re texting you’re going to fail to keep a single lane, you’re 
going to speed, you’re going to run a stop sign,” Sanchez said. “That’s the primary law. If you’re 
texting the officer will just write you another ticket for $30.” 
 
If you’re ticketed a second time within five years, the penalty will be a moving violation and if you’re 
involved in an accident, law enforcement can pull your phone records and six points will be added 
to your drivers license. 
 
Many drivers we spoke with agreed that the law is a good idea. 
 
“If you know you’re gonna get a ticket, it’s gonna make people think twice,” said Rene Arredondo. 
“‘Ah, I’ll just wait till I get to the parking lot’ (to send a text.)” 
 
Others who admit texting and driving think the law is overdue. 
 
“If I’m gonna get a ticket, I’m definitely gonna try my best not to do it,” said Chris Knight. 
 
Drivers doing 55 mph and who text take their eyes off the road for almost five seconds can cross 
the equivalent of a football field while not looking, according to the federal Motor Carrier Safety 
Administration which regulates the trucking industry. 
 
There were 256,443 reported crashes in Florida in 2012. In 4,841 of those crashes, a driver had 
been texting or otherwise using an “electronic communication device” while driving, according to a 
preliminary report from the Florida Department of Highway Safety and Motor Vehicles. 
 
“It is dangerous it is costing live families are selected it is a law and we will enforce it; I’m here to 
tell you this much, I will personally write you a ticket if you’re texting behind the wheel” said Trooper 
Joe Sanchez. 
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Appendix H – Campaign Media Coverage (NBC Channel 6) 

NBC 6 South Florida – September 30, 2013 
http://www.nbcmiami.com/news/Florida-Texting-and-Driving-Ban-to-Go-Into-Effect-
225816011.html?_osource=SocialFlowFB_MIBrand 

Florida Texting and Driving Ban Goes Into Effect 
 
Beginning at midnight Monday, South Florida drivers will have to stop texting behind the 
wheel or they'll face a fine. 
 
However, the statewide ban does not allow officers to pull someone over for texting and 
driving. The violation is a secondary offense, which can be tacked on to someone stopped 
for speeding, driving without a seatbelt, or another infraction. 
 
State representative Irv Slosberg says texting and driving is "an epidemic." He described 
the fight to get the ban on the books as "hand to hand combat." 
 
The fine is $30 for a first offense, then $60 plus three points on your license for a second 
offense within five years. 
 
Slosberg admitted "it's a weak law," but he sees it as a step in the right direction. His own 
daughter was killed in a car crash in 1996. 
 
"There's not a lot of teeth in the law, however it's a bite of the apple," said Slosberg. 

http://www.nbcmiami.com/news/Florida-Texting-and-Driving-Ban-to-Go-Into-Effect-225816011.html?_osource=SocialFlowFB_MIBrand
http://www.nbcmiami.com/news/Florida-Texting-and-Driving-Ban-to-Go-Into-Effect-225816011.html?_osource=SocialFlowFB_MIBrand
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He said he plans to push to make the violation a primary offense. 
 
The Virginia Tech Highway Institute reports a person is 23 times more likely to get into a 
crash if he or she is texting and driving. 
 
GPS navigation and regular cell phone calls are still permitted. Texting is also permitted 
when a car is stopped. 
 
Florida is joining 40 other states in the U.S. where it is illegal to text and drive. 
 
The Sunshine State's ban is one of more than two dozen laws passed by the Republican-
controlled Legislature that are scheduled to kick in on Tuesday. 
 
Other new laws include a measure that bans welfare recipients from using electronic 
benefit transfer or EBT at "adult entertainment establishments" such as strip clubs and 
casinos; a requirement that citizens be given a right to speak at meetings of local 
government and state executive branch bodies; and a "paper reduction" law that increases 
the ability of citizens to get information electronically. 
 

Copyright Associated Press / NBC 6 South Florida 
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Telemundo 51– September 30, 2013 
http://www.telemundo51.com/noticias/Nueva-ley-prohibe-manejar-y-textear-225809681.html 
 

Queda prohibido manejar y "textear" 
Nueva ley prohibe manejar y "textear"  
La ley entra en vigor a partir de este martes en la Florida.  
 
Autor : TELEMUNDO 51 | Fecha: 30/09/2013 | Actualizado: 30/09/2013 11:30 AM EDT 

Textear y manejear prohibido en la Florida. 

A partir de este próximo martes si te gusta enviar textos al mismo tiempo que manejas estarás en 
riesgo de ser multado, pues entra en vigor la nueva ley de la Florida que convierte esta práctica 
cada vez más común en completamente ilegal. 

Las multas serán entre 30 y 60 dólares. La ley no es rigurosa con este comportamiento que se 
considerará una infracción secundaria. 

La ley ha sido ampliamente respaldada por la ciudadanía, debido al inmeso número de accidentes 
que provoca textear mientras se maneja, un acto que reduce la atención y los reflejos de los 
choferes. 
  

http://www.telemundo51.com/noticias/Nueva-ley-prohibe-manejar-y-textear-225809681.html
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Univision 23 Miami– September 30, 2013 
http://miami.univision.com/noticias/miami/video/2013-09-30/florida-prohibe-textear-y-manejar-el-1-de-
octubre-textos-mensajes/embed 

 

http://miami.univision.com/noticias/miami/video/2013-09-30/florida-prohibe-textear-y-manejar-el-1-de-octubre-textos-mensajes/embed
http://miami.univision.com/noticias/miami/video/2013-09-30/florida-prohibe-textear-y-manejar-el-1-de-octubre-textos-mensajes/embed
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Appendix H – Campaign Media Coverage (WSVN Fox Miami 7) 

(FHP Trooper Joe Sanchez) 
 

WSVN Fox Miami 7– September 30, 2013 
http://www.wsvn.com/news/articles/local/21011825742540/texting-while-driving-ban-begins-tomorrow/ 
 

Texting while driving ban begins tomorrow 
 
WEST MIAMI-DADE, Fla. (WSVN) -- Officials are warning drivers to put away their cell phones 
before getting behind the wheel as the new texting while driving law goes into effect Tuesday. 
 
"People are on there phones, they are texting, they are facebooking, they are checking in, they are 
checking out, it's a free for all out there," said District 91 Representative Irving Slosberg. 
 
The Florida Department of Transportation, the Florida Highway Patrol, AT&T and Rep. Slosberg 
held a news conference Monday morning about the new law, and they shared their frustrations 
toward the drivers who text behind the wheel. "Ladies and gentlemen, it is dangerous. It is costing 
lives," said FHP Trooper Joe Sanchez 
 
At the conference, Sanchez said the ban on texting and driving is a secondary law, which means 
drivers will get ticketed for texting and driving after another law is violated. "Somebody speeding, 
taking a red light, following too closely, if I observe you texting and driving, not only do I write you a 
ticket for speeding, I could also write you a ticket under this new state law for the texting ban," said 
Sanchez. 
 

http://www.wsvn.com/news/articles/local/21011825742540/texting-while-driving-ban-begins-tomorrow/
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Officials said people who text and drive are 23 times more likely to get into an accident, and 
everyday, nine people are killed nationwide and thousands are injured because of texting and 
driving. 
 
To get the point across of how dangerous it is to text while driving, AT&T takes a video game-type 
simulator to schools across South Florida where students try to drive and text. "Every single 
student crashes," said an AT&T representative. 
 
The idea behind the simulator is to get drivers to put down their cell phones and keep both hands 
on the wheel. 
Drivers caught violating the law will be fined $30. 
 
(Copyright 2013 by Sunbeam Television Corp. All Rights Reserved. This material may not be 
published, broadcast, rewritten or redistributed.) 
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Appendix I – Other Campaign Coverage (City of Marathon website) 
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Appendix I – Other Campaign Coverage (Miami-Dade County Public Schools website) 

 

 

Appendix I – Other Campaign Coverage (Florida Memorial University website) 
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Appendix I – Other Campaign Coverage (Florida’s Turnpike Enterprise website) 
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Appendix I – Other Campaign Coverage (The Dori Slosberg Foundation website) 
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Appendix I – Other Campaign Coverage (Key West Citizen website) 

 
Key West Citizen - Thursday, September 12, 2013 

Texting while driving ban 

The state starts enforcing the new Florida law against texting while driving Oct. 1. For more information, 
visit www.distraction.gov, email carlos.sarmiento@dot.state.fl.us, or call 305-470-5437. 

 

Appendix I – Other Campaign Coverage (Monroe County Public Schools website) 
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Appendix I – Other Campaign Coverage (City of Miami Springs Twitter page) 

  

 

 

 

 

Appendix I – Other Campaign Coverage (Miami-Dade MPO Facebook page) 
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Appendix I – Other Campaign Coverage (Town of Cutler Bay Facebook page) 
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Appendix I – Other Campaign Coverage (Miami-Dade MPO email blast) 

For the second year, the MPO is actively supporting the Florida Department of 
Transportation (FDOT) District Six “Put it Down” Distracted Driving Campaign in Miami-
Dade and Monroe Counties. Did you know that: 

• Driving and using a cell phone reduces brain activity by 37%. 
• Every day in the US 1,000+ people are injured because of distracted driving. 
• 77% of young adult drivers are CONFIDENT they can safely text and drive. 100% of those 

drivers are putting others at risk. 
• Texting and driving makes a crash 23 times more likely. 
• At any given moment during daylight hours, 800,000+ drivers are using hand-held phones. 
• 40% of American teens have been in a car when the driver used a cell phone in a way that 

put people in danger. 
• Texting takes your eyes from the road 4.6 seconds. That’s like driving 55 mph for the length 

of an entire football field, blind. 
• Distractions are a factor in up to 8 out of 10 crashes. 

For more information regarding this campaign contact Carlos Sarmiento, FDOT District Six 
Community Traffic Safety Coordinator, at (305) 470-5437 or via email at 
carlos.sarmiento@dot.state.fl.us 

mailto:carlos.sarmiento@dot.state.fl.us
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Appendix I – Other Campaign Coverage (Florida Health - Monroe County email blast) 
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Appendix H – Campaign Media Coverage (Lion’s Tale – FIU) 
 
  

Appendix H - Campaign Media Coverage (Lion’s Tale - Florida Memorial University)Appendix I - Other Campaign Coverage (Miami-Dade County email blasts)
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Appendix I – Other Campaign Coverage (Miami-Dade County email blasts) 
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Appendix I – Other Campaign Coverage (Baptist Health South Florida Facebook and Twitter pages)  
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Appendix I – Other Campaign Coverage (Monroe County Tax Collector website)  
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